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1- Amacg ve Kapsam
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Pazar Bilgisi

TOKKDER, arag kiralama kuruluglarini ayni ¢ati altinda birlestirmek amaciyla 1996 yilinda
Istanbul’da kurulmustur.

Vizyon Kisaca TOKKDER

Ulkemizde, arag kiralama sektdriinde faaliyet gdsteren 145 Uye

herkesin (tim aktorlerin) Gye olmayi arzu edecedi, yasa Gunlik Kiralama ve Operasyonel Kiralama
koyucunun ve sektorimuzle ilgili yasal mevzuatta Sektorin %80'ini temsil eden lye yapisi
dizenleme yapmaya yetkili kuruluslarin danisma Leaseurope Uyesi*

gereksinimi duyacagdi referans kurulus ve semsiye meslek
orgltu haline gelmek.

*31 Ulkede 44 iyesi olan Leaseurope AB diizenlemeleri Gzerinde etkisi ile taninmaktadir
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Arastirmanin Amaci ve Kapsami

v' Operasyonel Kiralama Sektori'nlin genel resmini ¢cikarmak,
v Sektorin potansiyelini ve trendlerini tespit etmek,

v Musterileri, otomotiv ve finans sektorind, Gyeleri ve
kamuoyunu sektor trendleri konusunda bilgilendirmek.

v' Sektorel arag parki v' Doénem igerisinde;

o Marka bazl, o Alinan ve satilan arag sayisi,

o Segment bazli, o Arag alim tutarn,

o Yakit tipi bazli, o Odenen vergi tutarlar (OTV, KDV, MTV)

o Sanziman tipi bazli,
o Govde Tipi bazli

v’ Sozlesme adetleri
v' Toplam musteri sayisi o Vade bazli,Déviz cinsi bazli
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Metodoloji

Rekabet Kurulu Menfi Tespit Kararina istinaden arastirma kapsaminda hazirlanan soru formu,
firmalardan dijital ortamda NielsenlQ'ya ulastirilmistir.

Sektor toplam verileri, katilimei firmalarin toplam arag alim adedinin, 2014 > %66,3
o ; : 2015 2> %67,5
ODD raporlari ve TOKKDER tahminlerine gére operasyonel kiralama
sektorline yapilan satis adedine orani ile projekte edilerek 2016 > %769
2017 > %78,2
hesaplanmistir.
~ 2018 > %714
o,
Buradan hareketle, katilimci firmalarin sektorl temsiliyet oranlari 2019 > %69.4
o,
yandaki gibidir: 2020 > %711
2021 >%71,8
2022 1.Ceyrek  =2%72,6
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Katilimci Firmalar

fisomethe -0 AUTOMOTIVE —//=—J o FiLoKiRALAMA
4HTNTAKO DESTEK  ATAKO DESTEK ARAC KIRALAMA $!GarantiBBVA  GARANTI BBVA FILO

Filo

@ AUTOLAND  AUTOLAND OTOMOTIV

escar ESCAR FILO KIRALAMA

W LEASEPLAN
Fleet Excellence LeasePlan

BHedefFilo HEDEFFILO

TEB ARVAL TEB ARVAL AVISfIIO OTOKOC OTOMOTIV
Borusan Otomotiv . .
Premium I BORUSAN OTOMOTIV PREMIUM KIRALAMA LIDER FiLO

Lider Fico®

OTO PLAN OPERASYONEL TASIT KIRALAMA DenizFilos  DENIZFILO

BURGAN FINANSAL KiIRALAMA

LEASING

®4BORLEASE BORLEASE ’ BURGAN

Garenta 2022 1. Ceyrek déneminden itibaren arastirmaya katilmamaktadir.
© 2022 Nielsen Consumer LLC. All Rights Reserved
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KATILIMCI FIRMALARIN BUYUKLUKLERINE GORE DAGILIMI
2022 1. CEYREK SONU
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3- Ozet Bulgular
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KATILIMCI VE SEKTOR TAHMINLERI
2022 1. CEYREK SONU

T timalar | SolaorTamin
Odenen Vergiler (Milyar TL) ot 34
KDV+MTV+OTV ' '

Dénem sonunu ifade eden basliklar (2022 1. Ceyrek Sonu): Toplam Arag, Miisteri Aded!i, Aktif Toplami
Ocak - Mart 2022 dénemini ifade eden toplanan basliklar: Alinan Arag, Satilan Arag, Alinan Arag Tutari, Odenen vergiler
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SEKTOR ARAC PARKI GELiSIM TAHMINI (000 ADET)
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SEKTOR ARAC PARKI GELiSIM TAHMINI (000 ADET)
CEYREK BAZINDA

600 20,0%
500
5,3% 0,0%
1,8% ° o -0.3% 1,1%
400 -3,5% -3,7% 1% 549 -32% -23% -3,5% -3,7% 22% ’
-20,0%
305 295
284 279
300 264 2
256 250 63 254 244 239 238 241 woo%
200
-60,0%
100
-80,0%
0
2019 2019 2019 2019 2020 2020 2020 2020 2021 2021 2021 2021 2022 -100.0%

1.Ceyrek 2.Ceyrek 3.Ceyrek 4.Ceyrek 1.Ceyrek 2.Ceyrek 3.Ceyrek 4.Ceyrek 1.Ceyrek 2.Ceyrek 3.Ceyrek 4.Ceyrek 1.Ceyrek



W\

BUYUME ORANLARI/ KARSILASTIRMALI DEGERLENDIRME
TURKIYE EKONOMISi / OTOMOTIV SEKTORU / OPERASYONEL KIRALAMA SEKTORU
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-10,0% -2,8% -5,6% -4,6% 9. ceyr

11,5% -9.4%
! -13,9%
-30,0% -22,9% -23,5%
-35,1%

50.0% m Operasyonel Kiralama m Tirkiye mBinek Otomobil & Hafif Ticari Arag

Kaynak: Binek Otomobil & Hafif Ticari Arac satislar biiyiimesi, Otomotiv Distriblitérleri Dernegi (ODD) verisinden hesaplanmustir. Tiirkiye biyiime orani GSYH (TUIK) degisim oranidir.
2022 1. Ceyrek karsilastirmasi, bir 6nceki sene ayni dénem ile yapilmistir
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MARKA BAZLI DAGILIM
2022 1.CEYREK SONU

30,0%

25,0% 23,1%

20,0%
14,4%
15,0%
10,5% 10,5%
10,0% 2.0%
51% 4 69 5,8%
5,0% I I w7 37% 3,3% 3,0% 2,5% 2,4% 2,1% I
0,0% I I I I I . - u

RENAULT  FIAT FORD VW TOYOTA SKODA PEUGEOT AUDI BMW  HYUNDAI CITROEN DACIA OPEL Diger

= e — —
¢ L0 AWORATE
RENAULT @ T;Y!O?A N ?A Audi HYUnoAil CITROEN g e, =

SKODA PEUGEOT

© 2022 Nielsen Consumer LLC. All Rights Reserved


http://www.google.com.tr/url?sa=i&source=images&cd=&cad=rja&docid=Yaij9TNVkxFjGM&tbnid=iikvh-SSNy93EM:&ved=0CAgQjRwwAA&url=http://www.dastank.com/Volkswagen-Logo-History.htm&ei=ecWHUdaVNceJtQaWr4HICg&psig=AFQjCNGG7WzId9ZPUXm2pSfd3kOl9xy3BQ&ust=1367938809917065
http://www.google.com.tr/url?sa=i&source=images&cd=&cad=rja&docid=Yaij9TNVkxFjGM&tbnid=iikvh-SSNy93EM:&ved=0CAgQjRwwAA&url=http://www.dastank.com/Volkswagen-Logo-History.htm&ei=ecWHUdaVNceJtQaWr4HICg&psig=AFQjCNGG7WzId9ZPUXm2pSfd3kOl9xy3BQ&ust=1367938809917065
http://www.google.com.tr/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=RIzLmlRQt_ltvM&tbnid=j8IiuKv8oXGm9M:&ved=0CAUQjRw&url=http://2013-geneva-motor-show.blogspot.com/2013/02/renault-logo.html&ei=wMWHUdajB8qJtAaWxYH4Dw&bvm=bv.45960087,d.Yms&psig=AFQjCNEgu2BBUSD-ncD8vTbfqjhk0wsBRA&ust=1367938870662272
http://www.google.com.tr/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=RIzLmlRQt_ltvM&tbnid=j8IiuKv8oXGm9M:&ved=0CAUQjRw&url=http://2013-geneva-motor-show.blogspot.com/2013/02/renault-logo.html&ei=wMWHUdajB8qJtAaWxYH4Dw&bvm=bv.45960087,d.Yms&psig=AFQjCNEgu2BBUSD-ncD8vTbfqjhk0wsBRA&ust=1367938870662272
http://www.google.com.tr/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=yYwxwX7VtTUyrM&tbnid=iqbNLbDbUDumaM:&ved=0CAUQjRw&url=http://www.carlogo.org/fiat.html&ei=9cWHUeftDJH6sgaM34HwDw&bvm=bv.45960087,d.Yms&psig=AFQjCNFkLFtZX00aXN44mOaI4rouvo3-Tw&ust=1367938927029236
http://www.google.com.tr/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=yYwxwX7VtTUyrM&tbnid=iqbNLbDbUDumaM:&ved=0CAUQjRw&url=http://www.carlogo.org/fiat.html&ei=9cWHUeftDJH6sgaM34HwDw&bvm=bv.45960087,d.Yms&psig=AFQjCNFkLFtZX00aXN44mOaI4rouvo3-Tw&ust=1367938927029236
http://www.google.com.tr/url?sa=i&source=images&cd=&cad=rja&docid=St7C1isD5rFEuM&tbnid=WlI6LGT_AMAFQM:&ved=0CAgQjRwwAA&url=http://2013-geneva-motor-show.blogspot.com/2013/02/opel-logo.html&ei=WMaHUZzxGc-Gswa3rIDADg&psig=AFQjCNHD6D_QyOPRBXkq4FOsQ8y0-ZaVfg&ust=1367939032470938
http://www.google.com.tr/url?sa=i&source=images&cd=&cad=rja&docid=St7C1isD5rFEuM&tbnid=WlI6LGT_AMAFQM:&ved=0CAgQjRwwAA&url=http://2013-geneva-motor-show.blogspot.com/2013/02/opel-logo.html&ei=WMaHUZzxGc-Gswa3rIDADg&psig=AFQjCNHD6D_QyOPRBXkq4FOsQ8y0-ZaVfg&ust=1367939032470938
http://www.google.com.tr/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=E2RI3ph64hsg2M&tbnid=WKqiMw2Qj_p58M:&ved=0CAUQjRw&url=http://blog.ford.com.tr/ford-logosunun-dunu-ve-bugunu/&ei=hsaHUfrpLYnAtQbg2IHoBg&bvm=bv.45960087,d.Yms&psig=AFQjCNFzf0HcixXK8mbqJXYgi-B-49Z6Kw&ust=1367939070925417
http://www.google.com.tr/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=E2RI3ph64hsg2M&tbnid=WKqiMw2Qj_p58M:&ved=0CAUQjRw&url=http://blog.ford.com.tr/ford-logosunun-dunu-ve-bugunu/&ei=hsaHUfrpLYnAtQbg2IHoBg&bvm=bv.45960087,d.Yms&psig=AFQjCNFzf0HcixXK8mbqJXYgi-B-49Z6Kw&ust=1367939070925417
http://www.google.com.tr/url?sa=i&source=images&cd=&cad=rja&docid=k-I0KHMtiTxc2M&tbnid=TMY2NKDPwSgaFM:&ved=0CAgQjRwwAA&url=http://mycarlogos.blogspot.com/2012/11/audi-logo.html&ei=zsaHUY3oA8yQswaP8oC4BA&psig=AFQjCNHdNtHzJoZFfwVUFKPl-PLyk-3QkA&ust=1367939150111891
http://www.google.com.tr/url?sa=i&source=images&cd=&cad=rja&docid=k-I0KHMtiTxc2M&tbnid=TMY2NKDPwSgaFM:&ved=0CAgQjRwwAA&url=http://mycarlogos.blogspot.com/2012/11/audi-logo.html&ei=zsaHUY3oA8yQswaP8oC4BA&psig=AFQjCNHdNtHzJoZFfwVUFKPl-PLyk-3QkA&ust=1367939150111891

ARAC SEGMENTLERI
2022 1.CEYREK SONU
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*2021 1. Ceyrek doneminden itibaren SUV modeller, dahil oldugu segmentin icinde raporlanmaktadir.
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YAKIT TiPi
2022 1.CEYREK SONU
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SANZIMAN TiPi
2022 1.CEYREK SONU
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GOVDE TiPi
2022 1.CEYREK SONU
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SEDAN HB SUV SwW DIGER
(MPV+CDV+LCV)

*Gévde tipi sorusu 2021 1. Ceyrekte eklenmistir.
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5- Sozlesme Yapisi
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VADE YAPISI
2022 1.CEYREK SONU
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TERCIH EDILEN PARA BiRiMi
2022 1.CEYREK SONU
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6- Arag Yatinmlar, Alim, Satig ve
Odenen Vergiler



ARAC ALIM TUTARI - MILYAR TL
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ARAC ALIM TUTARI - MILYAR TL
CEYREK BAZINDA
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ARAC ALIM ADEDI - (000)
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SEKTORUN ORTALAMA BIiRiM ARAC ALIM BEDELI - 000 TL
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SEKTOR TAHMINI TOPLAM ARAC SATIS ADETLERI (000)

YILLIK
160,0
140,0 131,0
120,0 112,0
100,0 83.0 94,0 89,1 35,0
80,0 73,3
60,0
40,0
20,0 11,6
0,0 -

2015 2016 2017 2018 2019 2020 2021 2022
1.Ceyrek



W\

SEKTOR VERGI TRENDI
MILYAR TL
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7- Musteri Adedi



TOPLAM MUSTERI ADEDI - (000)
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*2021 yili 3. Ceyrek déneminden itibaren Misteri Adedi, Operasyonel Kiralama ve Filo Yénetimi olarak ayri ayri raporlanmaktadir
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TOPLAM MUSTERI ADEDI - (000)
CEYREK BAZINDA
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*2021 yili 3. Ceyrek déneminden itibaren Misteri Adedi, Operasyonel Kiralama ve Filo Yénetimi olarak ayri ayri raporlanmaktadir
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MUSTERI ADEDI BUYUME KARSILASTIRMA
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Operasyonel Kiralama Tiirkiye Binek Otomobil & Hafif Ticari Miisteri Adedi
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2022 1. Ceyrek karsilastirmasi, bir 5nceki sene ayni dénem ile yapilmistir.
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MUSTERI BASINA DUSEN ARAC SAYISI
YILLIK
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*2021 3. Ceyrek déneminden itibaren Musteri Bagina Digsen Arac Sayisi, Operasyonel Kiralama ve Filo Yénetimi olarak ayri ayri raporlanmaktadir
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